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Why do we need branding? 



Differentiating the cultivar 
We don’t need to make it different, we just need to 
highlight its differences 

Its not about branding head on with current avo Brands, its about 
differentiation based on a cultivar and characteristics 

Emphasis on the cultivar 



Rational 

Emotional 

Do I want it?

What does it do?

What does it cost?

How does it compare?


I want it…

It looks cool…

I’m going to get it…

I only want this one…


(Old People) 
 

(Young people) 
 

“Oompies en tannies?” 

“die kinders van vandag…” 

It’s about a move… 

to… 



Consumption 

Informing both the re-seller and consumer 

Consumer education 

Tell the consumer what they are buying & enjoying…




Create excitement 



What is in it for the farmer? 
 

Added value 

A growing market for sustainable growth 

Most importantly - Flexibility 



Production growth 

Industry planted 
roughly 166ha from 

2000 till 2014 

Tree orders for 
2014 to 2016 

amount to 
111ha 

We’re doubling fourteen years worth of production in just 
more than two years 



Other Industries… 



Other Industries… 



Other Industries… 



(KSF) 

Maluma – Just another avo? 
What makes it different???  

Key success factors 



Fruit Size 
Maluma is generally 2 sizes larger than Hass 

Mostly similar to Fuerte  

Hass 

Maluma 

18; 20; 16 

14; 16; 12; 18 

Maluma is Makulu 



Ripe & Ready 
Suitability and experience 

Years of  
good experience  
and 
quality through  
Novasun 

Actual Maluma in Woolworths 



Better external appearance  
Maluma colours better after ripening 

Maluma Hass 



No Internal (orchard) cold damage 
Even up to -4C 

One less quality issue 

None of this!!!! 



Taste… 

Maluma ’s oil levels are 

more consistent throughout 
its maturity cycle than Hass. 
It means more consistent 

taste and texture. 

A nutty indulgence 

…and again appearance?? 



Fruit flesh % 
Smaller seed ensure more fruit 

…and again appearance?? 

vs This... That?? 



Less chemicals used  
Especially less than Fuerte 



Heritage 

Maluma is the first and only commercial avocado cultivar 

discovered and developed locally in South Africa. 

Maluma was discovered by 
The late Dries Joubert on 
his Farm, Maluma in Levubu, 
limpopo. And brought to 
allesbeste nursery for 
further development and 
research. Plant breeder's 
rights are Held by 
allesbeste. An avo with a story 

Tsamaya o bulele 



Characteristics 
in summary 



Our Brand… 



Maluma avo 
TM 



Brand personality 

Creative 
 

modern fun 

Out there!!! 

visual 

fresh 



Aim of the Brand 
To create awareness  

 of different avo cultivars 
To entice the consumer through visual stimulation 
to provide backing to a quality product 
To develop the local avocado market 
To educate the local consumer 

 in terms of taste 
 in terms of usage 
 in terms of a unique cultivar 

To provide the consumer with an experience 
to ensure that the consumer knows what he/she buys 
To provide consistent quality 
To ensure responsible product handling and production 
To develop a market for the Maluma farmer 
 



Not For Profit!!!! 
There is now financial gains for any entity involved other than the 
secondary advantages of production and marketing. 

The Main aim…The privilege of producing Maluma 

We want to allow 
the farmer to do 

this by being 
proactive 



The Way Forward 
Two established brands provide credibility 

Currently 3 farmers, but 
participation is completely 

voluntary 



Dankie 


